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ABSTRACT 



A method for providing prq}aid Intonet Access and/or long 
distance including the distribution of specialized calling 
cards, eadi with a unique FIN number associated therewith. 
Each card entities a recipient to limited access to the 
Internet, free or low cost Internet access software, and/d* 
time limited long distance calls. The cards can be a sponsor 
promotion in which the card holder is automatically hot- 
linked into die sponsor's Internet homepage where he or she 
is given a "guided tour". An **Bnhanced Entry Server'* 
(EES), verifies the PIN numba; provides the Internet and/or 
long distance access and times the sponsor paid Intemet 
access or calling time. 

21 Claims, 2 Drawing Sheets 



SPONSOR 
DISTRIBUTES CALLING 
CARD & PIN «, U8ER 
DIALS TOLL FREE TEL. 
» 



USER ANSWERS 
SURVEY QUESTIONS 
AND RECEIVES AND 
INSTALLS SOFTWARE 



USS9 INSTALLS ^ 
SOFTWARE AND 
ACnVATES INTERNET 
ACCESS HOT BUTTON. 
COMPUTER DIALS 
EhTTRY SERVER 



ENTRY SERVER 
QUERIES "DIAL IFOR 
LD. CALL. DIAL 2 TO 

ORDER FREE 
INTERNET ACCESS 
SOFTWARE 

T 



DIALS 
2 



1 



ENTRY SERVER 
VERIFIES PiN# AND 
QUERIES USER FOR 
NAME, ADDRESS, 
ETC., FORWARDS 
SOFTWARE TO USER 



DIALS 
1 



PIN # VERIFIED. LO. 
CALL COMPLETED 
AND TIMED BYEMfRY 
SERVER 



ENTRY SERVER COLLECTS 

FURTHER DATABASE 
INFORMATION FROM U8B« 
AND ACTIVATES INTERNET 
ACCESS TIMER AND HOT- 
UNK8 INTO SPONSOR 
OOMAiWHDMEPAGE 



14. 



SPONSOR GUIDED 

TOUR OF HOME 
PACE CONDUCTED 



?ACC 



"TjsEracCEssIs" 

OTHER AREAS OF 
INTEREST IN SPONSOR 
DOMAIN AND THEN 
USES BROWSER TO 
ACCESS OTHER 
DOMAINS 



USER READS INTERRUPT 
SCREEN AND DECIDES 
WHETHER TO LOG OFF 
OR CHOOSE REFRESH 
ALTERNATIVE 




ACTIVATES OPEN LINK 
INTO INfTERNETAND 
CREATES DATABASE 
OF 0TH5% DOMAINS 
VISrTED 



CLOCK RECStSTERS END 

OF TREE TIME- AND 
BRINGS UP INTB^RUPT 
SCREEN PROVlSiNG 
REFRESH 
ALTERNATIVES 



05/12/2004, EAST Version: 1.4.1 



U^. Patent May s, im sheet 1 of 2 5,749,075 



SPONSOR 
DISTRIBUTES CALLING 
CARD & PIN #, USER 
DIALS TOLL FREE TEL. 
# 



USER ANSWERS 
SURVEY QUESTIONS 
AND RECEIVES AND 
INSTALLS SOFTWARE 



USER INSTALLS 
SOFTWARE AND 
ACTIVATES INTERNET 
ACCESS HOT BUTTON, 
COMPUTER DIALS 
ENTRY SERVER 



>_ 

ENTRY SERVER 
QUERIES "DIAL 1 FOR 
LD.CALL. DIAL 2 TO 

ORDER FREE 
INTERNET ACCESS 
SOFTWARE 





DIALS 
1 



PIN # VERIFIED. L.D. 

CALL COMPLETED 
AND TIMED BY ENTRY 
SERVER 



DIALS 
2 



ENTRY SERVER 
VERIFIES PIN # AND 
QUERIES USER FOR 
NAME. ADDRESS. 
ETC.. FORWARDS 
SOFTWARE TO USER 



FIG. 1 



ENTRY SERVER COLLECTS 

FURTHER DATABASE 
INFORMATION FROM USER 
AND ACTIVATES INTERNET 
ACCESS TIMER AND HOT- 
LINKS INTO SPONSOR 
DOMAIN/HOME PAGE 



0 



14. 



SPONSOR GUIDED 

TOUR OF HOME 
PAGE CONDUCTED 



21 



USER ACCESSES 
OTHER AREAS OF 
INTEREST IN SPONSOR 
DOMAIN AND THEN 
USES BROWSER TO 
ACCESS OTHER 
DOMAINS 



ACTIVATES OPEN LINK 
INTO INTERNET AND 
CREATES DATABASE 
OF OTHER DOMAINS 
VISITED 



USER READS INTERRUPT 
SCREEN AND DECIDES 
WHETHER TO LOG OFF 
OR CHOOSE REFRESH 
ALTERNATIVE 
(FIGS 2-4) 




CLOCK REGISTERS END 

OF "FREE TIME" AND 
BRINGS UP INTERRUPT 
SCREEN PROVISSNG 
REFRESH 
ALTERNATIVES 



05/12/2004, EAST Version: 1.4.1 



U.S. Patent 



May 5, 1998 



Sheet 2 of 2 



5,749,075 



X 



31 



CHOOSES CREDIT CARD 
BASED RE-FRESH OPTION 
AND f^OVIDES CARD INFO 
TO 1E.S. 



RE-ACTIVATES 
BROV^SER AND GETS 
BACK ON THE 
INTERNET OR LOGS- 
OFF AND USES 
CREDIT AT A LATER 
TIME 



33 



1 



INTERNET ENTRY SERVER 



I.E.S. RECEIVES CARD 
INFO, PERFORMS AN ON-LINE 
VALDATION, CONFIRMS TRANS- 
ACTION TO USER AND PROVIDES 
CREDIT TO USER PIN IN 
DATABASE 



32 



CREDIT CARD 
VALIDATION 
AUTH. DATA 
BASE 



-35 



X 



41 



34 



internet 
access screen 
with spohsor 
Info ^hot- 
link OPTION 



USER IS billed 
DURING NEKT 
CREDIT CARD 
BILLING CYCLE 



^ oprioNZ 




CONNECTS TO SURVEY 
SCREEN OR HOT LINKS 
TO SPONSOR DOMAIN 
.GATHERS INFO AND 
CREDITS USER WIJH 
ADDITIONAL PRE- 
DETERMINED ACCESS TIME 




SPONSOR PROVIDES 
SURVEY INFO 
GATHERS USER 
INPUT AND 
CONFIRMS CREDIT 
OF ACCESS TIME 


CHOOSES TAKE SURVEY 
OPTION AND COMPLETES 
ADDITIONAL SURVEY TO 
GET ADDITIONAL SPONSOR 
PAID TIME 




















RE-ACTIVATES BROWSER AND ^ 
GETS BACK ON THE INTERNET 
OR LOGS-OFF AND USES 
CREDIT AT A LATER Ttf^E: 




INTERNET ACCESS 
SCREEN WITH SPOHSOR 
INFO $ HOT- LINK 
OPTION 




46 
<^ 



CHOOSES 900 NUMBER 
CALL OPTION LOGS 
OFF AND CALLS PROVIDED 
900 MUMBER 



54 



AUDIOTEXT 
COMPUTER 
SYSTEM 



LOCAL 
CENTRAL 
OFFICE 




^ / 




LONG 
DISTAMCE 
CARRIER. 





55^ 




GENERATES NEW PIN 
AND PROVIDES IT 
TO USER 



PROMPTS USER TO 
mPUT OLD PIN 
AND CONFIRMS REFRESH 



PROVIDES PRE- 
DEtERMWED BILL 
RATE FOR *^OOCALL 
TO LOCAL CARRIER 



INTERNET ACCESS 
SCREEN WITH SPONSOR 
\NFO i HOT-UNK 
OPTION 



DOWNLOADS PIN 
DATA TO INTERNET 
ENTRY SERVER 
DWft BASE 



05/12/2004, EAST Version: 



1.4.1 



5,749,075 

1 2 

METHOD FOR PROVIDING PREPAID rebates are typically for nominal amounts, such as $0^ or 

INTERNET ACCESS AND/OR LONG $0^0, for example, the postage costs to maU in these fOTns 

DISTANCE CALLING INCLUDING THE fe a rebate are often prohibitive if the consumer is asked to 

DISTRIBUTION OF SPECIALIZED CALLING or, if the manufacturer uses prepaid postage, the 

CARDS ^ postage will dramatically increase the promotional costs. 

The requirement to send in a proof of purchase, typically a 

CROSS REFERENCE TO RELATED store receipt, causes additional inconvenience. Finally, 

APPUCAnONS where it is inqwrtant to collect consumer profile or mailing 

^ , . . list information in a set time frame, the rebate coupons are 

sJ^.«537 '.j'sss^ «^ ""TZ' """'rr z" ' ^"trs. 

BACKGROUND OF THE INVENTION Recent advances in personal compute technology and the 

t ir-i^ * tn^ cvCT increasing percentage of the population with access to 

1. Fidd of TTic invention ^ computer have made the Internet a viable altci- 
Thc present invention rdates to a method for providing ^^^ye marketing tool. Many on-line computer services, such 

sponsor prepaid or consumer paid internet access and/or prodigy andAmericaOn-Line, provide, for a fee as a part 

long distance calling. In tiic event of a sponsor paid ^ software for connecting to and 

promotion,distribijtionismadetoauser,suchasaconsmner ^ ^^^^^^ ]Rtcmci, There are Uterally thousands of 

of. the sponsor's products or srawces, for sample. More companies and organizations which maintain IntemetAVorld 

particularly, the method includes the distribution of fecial- y^^^^^ ^^^^^ ^ "domains" which are accessible by users 

ized calling cards. AtoUfree telephone nimibcris distnb^^ latcm^v A problem with using such Web Sites and 

along with the calling cards which nmhber can bccalled to ^^^^^ "Home Pages" as a marketing tool, is the huge 

connect to an Enhanced Entty Server to order foe or low ^ ^^^^ available to a user. In otiier words, 

cost software for accessing tiie Internet. For sponsor ^^^^ incentive or direction for a user to access a 

promotions, the Internet access software is dKigned sudi company*s home page, there is little likelihood 

tiiat, as the user initially accesses die Intonet, the sponsa s aparticular user will access tiiat home page, or even be 

*1iome page" and domain is automatically accessed as welL ^ware^ its radstence. 

2. Description of Hie Related Art is fte sale of pKpaidtdei*one calliiig cards which entitle 
In markrfiiig of consumer products, particularly in the ^ ^ certain anwunt of long distance time, typi- 

UnitBd States, ithas long been common fw manufactuicrs to 35 ^ continental United States. 

use promotions in the form «'j«^""J^"P°°*l it is apparent that a new marketing strategy and method is 

sweepstakes, or odierglyeaways andcontests. One object^ ^ to provide a more 

wuiwi tan jriau ytuuauL^ mumu. 6 :^^«*4#„ _ fsponsor*s) products or services while providmg a reliable 

object is to develop consumer maibng ^ ^ of c^er profUe and mailiS Hst information, 

customers who would be prime targets for promotional ^^^^ ^ should limit, or even eliminate, the require- 

materials. a * ment for printing and di stributing rebate coupons and should 

Traditionally, maU-in rebates have been one inelhod of ^^^^ opportunity to feature, in real time, 

choice for developing such survey information and mailing ^^^^ products or services. Such a method should aUow 

lists. Such rebates are traditionally distributed by atta^g 45 t^;^^^^ to target 1^^^ 

refund offers directly to the product, or to display them pj „ ^ ^^^^^ ^y^^^^ p.^^^ 

alongside the product on a retail shelf, which reftmds can be ^^^.^ continued marketing access to the customers 

raaOed into the manufacturer, along witti a proof of additional promotions at mkimal or no additional cost to 

purchase, to get a reftind or rebate on product Some ^ ^^^^ Alternatively, an enhanced retaU market for 

retail merchants provide a central buUetm board whffe all of 50 .^^^ ^an be creating a specialized calling 

tiie rebate forms are placed, requiring interested consumers ^^^^ enhanced features, 
to look tiirough all of tiie forms to locate Uie one or ones m 

which they are interested. In addition to this time consuming SUMMARY OF THE INVENTION 
search for relevant refund offers, there are several additional 

disadvantages of this rebate approach. Members of "disr 55 The present invention is a method for distributing, by 

count or rebate clubs" will often take an entire booklet of either retail sales, or in a sponsor promotion, a specialized 

refund forms from a display for trade or sale within the club, telq)hone calling card. The calhng card includes instructions 

thus totally disrupting the manufacturer's promotional on getting Internet access software and provides for a certain 

scheme. The rebate forms must be printed and distributed by amount of Internet access time and/or long distance calling 

the manufacturers to participating retailers, which rq)rcscnts 6o time. In the event of a sponsor promotion, tiie cards are 

a significant ongoing cost Often manufacturers can supply distributed, e.g. by mail or in spedaUy marked packages of 

only tiie largest retailers wifli refund forms, which dinrin- tiie sponsor's products, free or at low cost For retail sales, 

ishes tiie effectiveness of promotions and information gatii- tiie specialized cards are sold at retail outiets or in other 

ding by virtually eliminating small merchants from the standard marketing techniques. In eitiier case, tiie calling 

marketing effort Consuma-s often do not know of die 65 card includes a PIN number along witii instructions on 

existence of tfie refund until he or she actually examines the dialling a toll free number to eitiier order some free or low 

product or the display in tiie store, FuithcrmOTe, since cost Internet access software or make a long distance calL 
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The toll free number connects him or her to an Enhanced 
Bntcy Server whidi can provide either standard long dis- 
tance calling or a connection to the Internet. Once 
connected, the consumer is given verbal instructions on 
selecting either a long distance caU or instructions for 5 
ordeiing the free or low cost software. If the option of 
receiving softwaic is selected, tiie consumer is polled for 
name, address, etc., which is tiien assodated with the 
assigned FIN number. The software, on a floppy disc or CD 
ROM, is then sent to the consumer along with instructions lo 
on installing and using the Internet access software on a 
personal con^uter (PC). Alternatively, the software can be 
directly downloaded to the consumer's PC. Telephone ' 
the Internet is accono^lished fay utiUzing the 



improved method in which the recipient of the piqpaid 
calling card is given the option of ordering free or low cost 
Intcmct access software for a PC which interfaces the PC 
with an Enhanced Entry Server to provide access to the 
Internet; to provide such a method in which a unique PIN 
number is associated with the prepaid calling card, which 
PIN number entitles the user to the limited Internet access 
time and/or calling time; to provide such a method in which 
the Enhanced Entry Server prompts a user of the Internet 
access software, upon initial dial-up, to register by answer- 
ing a series of queries which can include customized survey 
questions in the event of a sponsor promotion; to provide 
such a method in which the user, once the queries are 
answered, is optionally given a mandatory ^*guided tour" of 



access to . ^ . 

Internet access dme allocated by the calling card. The 15 the sponsor's home page and domain prior to being given 

Internet access software accesses and **handshakes'* with the general 'iMowsing" access to the Internet; to provide such a 

Enhanced Entry Server, which verifies the PIN number, method in which any browsing done by the user can also be 

provides the access and times the user's access time. The monitored and repeated back to the sponsor for addMonal 

Enhanced Entry Server is prograiraned to recognize the PIN marbeting information; to provide such a method in which, 

number on the calling card as entitling the user to either a 20 when the initial allotted time is used up, the user is given one 



limited prepaid Internet access time and/or a time limited 
ordinary long distance call within the continental U.S. 
Typically a long distance time period could be 30 minutes, 
for example, wMle the Internet access can be for 1 or 2 hours 
or even days. If the consumer elects to use the calling card 25 
solely for long distance calling and docs not order the 
Internet access software, then no further records are kept, 
but the calling time is treated as simply a consumer product 
or a sponsor giveaway. However, if ^e consumer orders the 
Internet access software and uses it to dial the Entry server, 30 
then the Enhanced Entry Server performs a registration 
process which indades a number of personal questions. 
Optionally, for sponsor paid cards, custom data is gathered 
by the Enhanced Entry Server in the form of queries 
provided by ttie sponsor for response by ttie user. The 35 
pertinent answers are then immediately provided to the 
sponsor. Also in sponsor paid promotions, the Enhanced 
Entry Server initially gives the user a mandatory "guided 
tour" of the sponsor's Home Page and domain where the 
user is exposed to any current product proinotion by the 40 
sponsor and can download promotional coupons, product 
information, etc. After this mandatory guided tour is 
completed, the user is allowed to access oth^ information 
on the sponsor's home page, and is then released to access 

any other information on the Internet The Enhanced Entry 45 access time allotment. 



or more options to acquire additional Internet access time; 
and to provide such a method which achieves effective 
exposure and marketing of a sponsor's products or services 
with minimal expense. 

Other objects and advantages of this invention will 
become apparent from the following description taken in 
conjunction with the accompanying drawings wherdn are 
set forth, by way of illustration and exzxBplc^ certain 
embodiments of this invention. 

The drawings constitute a part of this specification and 
include exenidary embodiments of the present invention 
and illustnite various objects and features thereof. 

BRIEF DESCRIPnON OF THE DRAWINGS 

FIG. 1 is a schematic block diagram of a method involv- 
ing the distribution of specialized calling cards which offer 
a recipient the option of using the card for either prq>aid 
Internet time or ordinary long distance calling. 

FKj. 2 is a schematic block diagram of a first option for 
extending a oscr's access to the Litemet past the sponsor 
paid access time allotment. 

FIG. 3 is a schematic block diagram of a second option for 
extending a user's access to the Internet past the sponsor 



Sender also tracks the other Internet sites visited by the usex 
during the allotted time period, which information can often 
provide valuable marketing data. Fhially, once the prepaid 
time period is up, the Enhanced Entry Server prompts the 
user with one or more of a plurality of options for extending 50 
the access period. For exan^le, the user can be prompted to 
enter a credit card number to which access time will be 
charged; he or she can be given the opportunity to answer 
additional survey Information in return for additional *'free'* 



FIG. 4 is a schematic block diagram of a third option for 
extending a user's access to the Internet past the sponsor 
paid access time allotment 

DETAILED DESCRIPTION OF THE 
INVENTION 

As required, detailed enibodiments of the present inven- 
tion are disclosed herein; however, it is to be understood that 



OT wepaid time; or a 900 subscriber paid telephone access 55 the disclosed embodiments arc merely cxcn^lary of Uie 



number can be provided through which additional access 
will be biUed via the n(»mal telephone con^any 900 billing 
cycles. 

OBJECTS AND ADVANTAGES OF THE 
INVENTION 

The principle objects and advantages of the invention 
include: to provide an improved method of retailing a 
specialized calling card or of featuring a sponsor's products 



invention, which may be embodied in various forms. 
Therefore, specific details disclosed herein are not to be 
interpreted as Umiting, but merely as a basis for ihc claims 
and as a rqiresentative basis for teaching one skilled in the 
60 art to variously employ the present invention in virtually any 
appropriate manner. 

Referring to FIG. 1, the numeral 1 generally refers to a 
method of providing a consumer or user with a specialized 
prqiaid calling card whidi allows the recipient to make long 



or services by providing a free specialized calling card to a 65 distance calls and/or allows a limited Internet access time. In 
consumer which allows either of a limited Internet access addition, the card allows die rec^ient to order free or low 
time or ordinary long distance calling; to provide such an cost Internet access software. For sponsor distributed cards, 
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the method indudescoUectingniarkEtingdau for the spon^ requested to register by supplying answers to queries, 
sor as well as featuring the sponsor's products and/or special induding typical questiozis such as address, age, gender, 
services. etc., and, again for sponsor provided cards, additional spon- 

At block 2, the sponsor or a retailer distributes, dthcr sor supplied spedalized survey queries. The user provides 
independently or along with a sponsor product, a telephone s answers to the questions and the EES collects the infonna- 
long distance calling card (not shown). For sponsor tion and compiles a database profile for this user and 
promotions, the card can be distributed free but, activates a timer to time the user's Internet access, 
alternatively, the calling cards can singly be a value added Again, at block 13, the EES activates an Internet naviga* 
consumer itenL The card, for exan^le, can take the f<ain and tional software ^'browser" program on the user* s PC. Such 
size of an ordinary plastic credit card and can include printed lo browser programs are widely available, and include titles 
indida induding a personal idcntiiication number (PIN). An such as Netscape, Mosaic, etc. For sponsor supplied cards, 
instniction set is preferably printed on the card as well, but the ™^ optionally directs the browser program to directly 
could be distributed in a separate paper or card. The instmc- connect (hot-link) the user to the Internet domain/Home 
tion set can read, for example, as follows: Page of ^e sponsor, signified by block 14. At block 14, the 

THIS CARD ENTTIUS THE BEARER TO INTERNET 15 user is conducted through a mandatory "guided tour** of the 
ACCESS SOFTWARE FOR YOUR PERSONAL sponsor's domain where he or she is cj^osed to any pro- 
COMPUTER AND TO 2 HOURS OF INTERNET motional information, coupon retrieval options, etc, which 
ACCESS TIME. PLEASE DIAL 1-800-555-5555 the sponsor wants to feature. After the optional sponsor 
AND FOLLOWING THE VERBALINSTRUCnONS domain guided tour, at block IS, the EES returns control to 
TO ORDER YOUR INTERNET SOFTWARE. AS AN 20 the user who is now free to visit odier areas of interest, eifhtt 
ALTERNATIVE, THIS CARD CAN BE USED FOR within the sponsor's domain if he or he has been hot-Unked 
30 MINUTES LONG DISTANCE CALLING there, or elsewhere as the user is released to visit other 
WITHIN THE CONTINENTAL U.S. BY DIALLING domains or areas of interest within the Internet for die 
1-800-555-5555 AND ENTERING THE PERSONAL remaining time allotment provided by the calling card. At 
IDENTIFICATION NUMBER (PIN) PRINTED 25 block 21, the EES provides an open link to the Internet for 
ABOVE AND THEN FOLLOWING THE VERBAL the remainder of the time period and also keeps a record of 
CALLING INSTRUCTIONS other domains visited by the user until the EES clock, at 

The calling card thus provides the user with a PIN number block 22, times out the initial period and brings up a 
and instructions for ordering the Internet access software. predefined informational screen to the user. For sponsor 
Once the Internet access software is received and loaded, the 30 provided cards this screen can again feature the sponsor's 
PIN number can be used ddicr for conq)Utcr access to the logo and identifying infonnation. On this informational 
Internet for the allotted time period or for ordinary long screen, one or more alternatives OPIGS. 2ph4) are provided to 
distance calls or any combination of the two totalling the the user to extend or **rcfrcsh" the Internet access time. At 
allotted time. Distribution of the telephone calling cards can block 23, the user reads the informational interrupt screen 
be accomplished in a number of ways, including, but not 33 and makes a decision about logging off or refreshing his 
limited to, placing them in specially marked packages of a allotted time period. Of course, the user can log off of the 
sponsor's product and/or distributing Ihcm free, or sdling Internet at any time after registration and can reserve any 
them at retail through retail outiets. remaining allotted time for later Internet access use or for 

Referring again to FIG. 1, at block 2, the user dials the toll ordinary long distance calling, 
free number and, at block 3, the Enhanced Entry Server 40 Referring to HO. 2, a block diagram of a first option for 
(EES) gives vcifoal instructions on either completing the refreshing the Internet time allotment is illustrated. In tiiis 
long distance call or ordering the software. For example, the option, the user can give a credit card number to which 
instructions might be 'Tlease Dial 1 to complete a long additional Internet access time will be billed via die normal 
di8tancecallQrDial2ifyouwishtor6ceivethefreeIntemet EES billing procedure. At block 31, the user chooses the 
softwareMf the user dials "r, at block 4 the EES instructs 4S credit card option from a menu of refresh options and 
the user to enter the PIN, verifies the entered PIN and allows provides his or her credit card information as well as a time 
the user to simply dial any allowed long distance number purchase to the EES. At block 32, the EES receives Uie credit 
and receive up to 30 minutes (for ejuux^le) of long distance card infoimation, pexforms an on-line validation from a 
flailing time, which is timed by the EES. Alternatively, if &e credit card validation database (block 33), provides oonfir- 
user is interested in receiving the Internet access software, 50 mation to the user and credits the user's PIN account with 
the user dials 2 and, at block 5, the EES verifies the PIN die additional time. At block 34, the user is faOled during the 
number, queries the user for their name, address, etc., and normal credit card billing cyde. At block 35, the user 
forwards the software to the usct. At block 11, the usa reactivates the browser program and continues the Internet 
answers the queries and receives the software, eittier by access ot logs off and reserves the purchased time for later 
pian or, optionally, by downloading to a computet At block 55 use. For sponsor provided cards, at block 41, each time the 
12, the user installs the access software on his or her PC and user reactivates die Internet browser program, a screen is 
initiates the toll free call and log-in procedure to the EES via presented which features the sponsor's logo or other iden- 
tiie PC's modem, preferably by simply selecting a "hot tifying data and an option to hot-link to the sponsor's 
ljutton" on a menu screen. At block 13, the FRS receives the domain, possibly for no charge during the sponsor domain 
protocol handshake automatically entered by the PC and 60 access. 

verifies the user's PIN numbq:. Also at block 13, the EES FIG. 3 illustrates a block schematic diagram of a second 
prompts the user with a custonuzed *^velcomc" screen option for refreshing the user's Ihtemet time allotment. In 
which can be personalized to the user since the user's name this option, the user can take an additional "survey", answcr- 
and address has already been associated with the PIN ing additional questions and/or providing ftirther informa- 
niunber in the EES database. For sponsor supplied cards, the 63 tion solicited by the sponsor, and, in return, receives an 
welcome screen i^eferably features the sponsOT's logo and additional sponsor paid Internet time allotment At block 42, 
other sponsor supplied infonnation. At this point, the user is the user chooses the Survey refresh option and, at block 43, 
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the BT?^ connects the user to a survey screen or, at block 44, 
hot-Hnks the user to the sponsor domain where the user 
interactively provides the required information. Once the 
additional survey is complete, the sponsor, again at block 44, 
authorizes the additional Internet connect time allotment to 
the user. At block 45, the user reactivates the browser 
program and reaccesses the Internet or logs off and reserves 
the additional time for later use. At block 46, as in block 41 
in FIG. 2, each time the user logs on, a sponsor tailored 
information screen is displayed with sponsor hot-link 
options. 

FIG- 4 illustrates a block schematic diagram of a third 
option for refreshing the user's Internet time allotment. In 
this option, Ihe user can access the EES via a "900" 
subscriber pay number where Internet access time will be 
billed through the user's telephone con^iany 900 billing 
procedures. At block 51, the 900 number option is selected, 
whereupon the user logs off and, either immediately or at a 
future time, calls the assigned 900 number, using a touch- 
tone telephone. The 900 call proceeds through normal call 
channels including, at blocks 52 and 53, respectively, the 
user's local central office and long distance canier, termi- 
nating at an linked audiotext computer system at block 
54. At block 55 the EES assigns a new PIN number, or, 
alternatively, at blodc 61, iM:ompts the entry of the old, 
originally assigned PIN number. At block 62, the PIN 
information is used to open a new account Finally, at block 
63, billing is done via normal long distance carrier and/or 
telephone company 900 billing procedures at a billing rate 
provided by the EES. Subsequent to = access time beiag 
credited to user, he logs on via new or refreshed PIN. For 
sponsor provided cards, at block 64, Internet access screens 
are provided which preferably include the sponsor's logo or 
other information and a hot-link cation to access the spon- 
sor's domain with each log-on by the user. Again, the time 
consumed by the user in visiting the sponsix^'s domain can 
be provided free of charge. 

The inventive promotion method allows a sponsor to 
accurately and ef&ciently target likely recipients for their 
Internet access promotion by eliminating those customers 
with no interest in, or no ability to access the Internet In 40 
other words, the prepaid telephone calling cards are much 
more economical to distribute than the Internet access 
software, now called "saix4)leNet^. By first distributing 
the telephone calling cards, now called ''phoneNet^ cards, 
along with instructions on how to order the Internet access 
software, the software is distributed only to those customers 
interested and equipped to use it Furthermore, since the 
calling cards have an intrinsic value which is greater than a 
standard prepaid calling card, Le. the long distance calling 
time and the Internet access time and software, they can 
actually be sold over retail counters, either as a stand alone 
consumer product, or to recoup a portion of the sponsor's 
costs, and/or as an incentive for retailers to participate in the 
sponsor* s promotional program. The Enhanced Entry Server 
is equipped to allow either Internet access or long distance 
calling or any combination thereof by confirming the same 
PIN number. The customer who acquires and uses tiic 
Internet access software gains a free or low cost, "hassle- 
free" entry into the Internet while the customer who is not 
interested or who is not equipped to use the software gets a 
valuable long distance calling card. 

It is to be understood that while certain forms of the 
present invention have been illustrated and described herein, 
it is not to be limited to the specific forms or arrangement of 
parts described and shown. 

What is claimed and desired to be secured by letters patent 
is as follows: 
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1. A method of providing an enhanced value specialized 
prepaid calling card to a user coirqirising the st^s of: 

a. distributing the prepaid telephone calling card with 
associated PIN nimiber to the user which prepaid 
telephone calling card and PIN number entitles the user 
to log onto an Enhanced Entry Server and to access any 
combination of either: 

i. Internet access for a limited time; and/or 

ii ordinary long distance calling for a limited tiine; 

b. pronq)ting the user to either complete the long distance 
call or, alternatively, to order Internet access software 
which allows the user to connect a personal computer 
(PC) to the Enhanced Entry Server to access the 
Internet and gives the user a predetermined amount of 
pre-paid Internet access time. 

2. A method as in claim 1, and, in response to the user 
opting to order the software, further comprising the steps of: 

a. sending the Internet access software to the user, 

b. prompting the user to log onto the Enhanced EnXty 
Server via his or her PC using the Internet access 
software and to enter the PIN number; 

c. prompting the user to register with the Enhanced Entry 
Server as the user initially logs od; and 

d. allowing the user to access the internet for said limited 
time once the user has responded to all of the queries. 

3. A method as in claim 2, wherein the cards are distrib- 
uted by a sponsor as a promotion, said method further 
comprising the step of: 

a. hot linking said user directly to an Internet domain or 
Home Page of the sponsor upon initial Internet access. 

4. A method as in claim 3, said method further comprising 
the step of simultaneously collecting specialized survey data 
for the sponsor as the user imtiaUy logs onto the Enhanced 
Entry Server. 

5. A method as in claun 3, and fur&er comqirising the step 
of: 

a. conducting said user through a guided tour of the 
sponsor's Internet domain; and 

b. allowing said user to browse other ]hitemet damains 
only after said guided tour is concluded. 

6. Amediod as in claim 5, and further con^sing the step 
of: 

a keeping a record of the said other Internet domains 
accessed by said user after said guided tour is con- 
cluded. 

7. A method as in claim 3, and further including the sitp 
of: 

a. displaying an initial display screen each time the user 
accesses the Internet via said Enhanced Entry Server 
which display screen includes sponsor related displays 
or other sponsor related information. 

8. A method as in daim 7, and further wherein: 
a. said initial display screen includes instniccions on 

selecting a hot link to the sponsor Internet domain. 

9. A method as in claim % and fiirtfaer wherein: 

a. access Hme during the hot link to the sponsor domain 

is paid for by the sponsor. 
1*. A method as in daim 2, and further comprising the 
step of: 

a. providing said user with one or more options to extend 
the Internet access tune after said predetenxuned time 
period has expired. 
11. A method as in claim 10, and further wherein: 
a. said options to extend include one or more of the 
following: 
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i. providing a credit card number t6 which further 

Internet access time can be charged; 
iL answering further survey questions in return for an 

extension of the sponsor paid Internet access time; 

and/or 

iii. a 900 call service whereby said user accesses said 
Enhanced Entry Server after calling a subscriber paid 
900 telephone number for further Internet access 
time. 

12. A method of providing an enhanced value specialized 
prepaid calling card to a user comprising the steps of: 

a. distributing a prepaid telephone calling card with 
associated PIN number to the user which prepaid 
telq)bone calling card and PIN number entires the user 
to log onto an Enhanced Entry Server and to access any 
combination of either: 

i. Internet access for a limited time; and/or 

ii ordinary long distance calling for a limited time; 

b. prompting the user who initially contacts flic Enhanced 
Entry Server to either complete the long distance call or 
to order Intonet access software; 

c sending the Intcni^ access software to a user who 
orders it; 

d. prompting the user to log onto the Enhanced Entiy 
Server via his or her PC using the Internet access 
software and to enter the PIN number; 

e. pTOT^Jting the user to register by answering a series of 
queries as the user initially logs onto the Enhanced 
Entry Server; 

f. allowing the user to access the Internet for a predeter- 
mined pre-paid time period once the user has regis- 
tered. 

13. Amethod as in daim tZ, and further comprising the 

step of: 

a. pix)viding said user with one or more options to extend 
the Internet access time after said predetermined time 
period has expired. 

14. A method as in daim 13, and further wherein: 

a. said options to extend indude one or more of the 
following: 

i. providing a credit card number to which further 

Internet access time can be charged; 
iL answering further survey questions in return for an 

extension of the sponsor paid Internet access time; 

and/or 

iii. a 900 call service whereby said user accesses said 
Enhanced Entry Server after calling a subscriber paid 
900 telephone number for further Internet access 
time. 

15. Amethod of providing'a sponsor paid Internet connect 
time allotment to a user while simultaneously collecting 
survey data for the sponsor and promoting the sponsor's 
products or services comprising the steps cf: 

a. distributing a prq>aid tdephone calling card with 
associated PIN number to the user which prq)aid 
telephone calling card and FIN number entitles the user 
to log onto an Enhanced Entry Server and to access any 
combination of either: 
i. Internet access for a limited time; and/or 
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iL ordinary long distance calling for a limited time; 

b. prompting the user, upon initial contact with , the 
Enhanced Entry Server, to dther complete a long 
distance call or order Internet access software; 

c. sending the Intemet access software to an ordering user, 

d. prompting the user to log onto the Enhanced Entry 
Server via his or her PC using the Intemet access 
software; 

e. verifying the PIN number of the user upon logon; 

f. pron^ting the user to answer a series of queries, with 
the answers forming said survey data as the user 
initially logs onto the Enhanced Entry Server, 

g. allowing the user lo access die Intemet for a predeter- 
mined pre-paid time once die user has responded to all 
of the queries; 

h. initially hot linking said user to an Intemet domain or 
Home Page of the sponsor upon Internet access; 

L conducting said user through a guided tour cf die 

sponsor's Intemet domain; and 
j. allowing said user to browse other Internet sites during 

said pre-paid time only after said guided tour is oon- 

dudod. 

16. A method as in daim 15, and further comprising the 
step of: 

a. keeping a rccowl of the said other Internet domains 
accessed by said user after said guided tour is con- 
cluded. 

17. A method as in rU\vn 15, and further comprising the 
step of: 

a. providing said user with one or marc options to extend 
the Intemet access time after said predetermined time 
period has expired. 

18. A method as in claim 17, and ftofaer wherein: 

a. said options to extend indude one or more of the 
fdlowing: 

L providing a credit card number to which further 

Internet access time cain be cfaaiged; 
0. answering ftirther survey questions in return for an 

extension of the sponsor paid Intemet access time; 

and/or 

ilL a 900 call service whereby said user accesses said 
Enhanced Entry Server after calUng a subscriber paid 
900 telei^one number for further Internet access 
time. 

19. A method as in daim 17, and ftirtho* induding the step 
of: 

a. displaying an initial display saeen each time the user 
accesses the Internet via said Enhanced Entry Server 
which display screen indudes sponsor related displays 
or other sponsor related information. 

20. A method as in daim 19, and ftirther wherein: 

a. said initial display screen indudes instractions on 
sdecting a hot link to the sponsor Intemet domain. 

21. A metiiod as hi daim 20, and Anther wherein: 

(a) access time during the hot link to the sponsor domain 
is paid for by die sponsor. 
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